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ABSTRACT

As the world becomes green, it emphasizes
the importance of adopting a sustainable,
environmentally and socially beneficial lifestyle.
A growing body of academic research on “going
green” offers a new standpoint on the concept of
Green Entrepreneurship. Green entrepreneurship
aims to follow classic entrepreneurial ideals while
providing additional benefits to society and the
environment at the same time. The study explores
the influence of factors, namely, entrepreneurial
creativity, university green entrepreneurial
support, green recognition, and green value
variables, on green entrepreneurial intentions,
along with the moderating role of gender, family
income and family occupation among students.
Data from 600 Undergraduate and Postgraduate
students was collected using the survey method.
For this purpose, a structured questionnaire
with a five-point Likert scale was used. The
statistical techniques applied to the dataset
were confirmatory factor analysis and structural
equation modeling using SPSS, AMOS, and
process-Macro.
The results revealed that all the study variables
positively and significantly influence students’
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green entrepreneurial intention. Moreover,
demographic factors also influence this
relationship.

Most of the previously conducted research
focuses on entrepreneurship in context
with its contribution to economic growth,
development of the economy, employment
generation, and reduction in a disparity of
income. However, less research highlighted
the green aspect of entrepreneurship and
its contribution to sustainability. Moreover,
there is a shortage of studies conducted to
understand students’ perspectives on green
entrepreneurship. The present study has
attempted to realize determinants that influence
green entrepreneurial intentions among UG and
PG students. The study’s findings will provide
directions to policymakers, entrepreneurs,
students, Educational Institutions, and
society to understand the ecosystem of green
entrepreneurship.

Keywords: Green entrepreneurship, Environmental
Values, University green entrepreneurial support,
Higher education, Green Value, Green recognition.
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INTRODUCTION

Contemporary civilizations are realizing that
using natural resources harms the environment
(Ahmad et al., 2015; Allen and Malin, 2008;
Nikolaou et al., 2011). Many scholars blame
firms’ CO2 emissions for environmental
impact (Hall et al., 2017). So, the “green
wave” is gaining prominence in industry
and higher education (Demirel et al., 2017;
Melay et al., 2017; Aithal and Rao, 2016).
Policymakers, practitioners, and academics
prioritize green entrepreneurship to ensure
a sustainable world and economic prosperity
(Ahmad et al., 2013; Grinevich, 2017). Green
company operations and the shift toward
a more sustainable environment are often
attributed to the great interest in and rapid
acceptance of turning green (Silajdi et al.,
2015). Green entrepreneurs start companies
that make products, provide services, or use
environmentally beneficial methods. Hence,
“green entrepreneurship” requires innovative
company ideas, risk-taking, out-of-the-box
thinking, and environmental participation
by businesspeople. Exploitation of natural
resources, use of non-renewable harmful
goods, and dangerous activities have affected
the planet and its sustainability (Cutler et al.,
2020). Ecological theory states that human
harm must be reduced as soon as possible.
Sustainability solves all these problems (Gast
etal., 2017). Green entrepreneurs are crucial.
Green entrepreneurs use a sustainable, profitable
company approach. Hence, experts have
stressed the need of green entrepreneurship.
Green enterprise solves environmental and
social issues (Yi 2020; Demirel et al. 2019;
Hall et al. 2010). Green entrepreneurship
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encompasses enterprises that balance profit
and the environment (O’Neill et al., 2014;
Schaper, 2002). Businesses cannot green an
economy; higher education institutions must
involve instructors and students (Farinelli et
al., 2011). Green entrepreneurship study is still
in its infancy despite extensive exploration of
entrepreneurial intention (EI) among higher
education students and related sectors (Hugq
etal., 2017; Duong & Le, 2021).

Researchers are now focusing on
sustainability ecosystems rather than the typical
entrepreneurial paradigm (Turker and Selcuk,
2009; Linan et al., 2013; Gerard and Saleh,
2011; Kaijun and Sholihah, 2015; Nuringsih
etal., 2019). (Turker and Selcuk 2009; Linan
et al., 2013; Gerard and Saleh, 2011; Kaijun
and Sholihah, 2015 ). According to research,
eco-entrepreneurship, also known as green
entrepreneurship, connects entrepreneurship
to new entrepreneurial approaches (Majid,
2017; Koi et al., 2020), technology (Guntin,
& Kochen, 2020), sustainable development
(Kirkwood and Walton, 2010), and green
entrepreneurship (Majid, 2017; Lotfi et al.,
2018; Koi et al., 2020).

This study’s characteristics for detecting
higher education students’ green
entrepreneurship intentions are innovative.
Green entrepreneurship intention variables
are distinctive and understudied. Also, linking
green entrepreneurship theory to other
ideas is novel. The paper will also link green
entrepreneurial ambition, environmental
inventiveness, university assistance, green
recognition, and green value with gender and
income as moderators. The research contributes
to the green entrepreneurial intention model.
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Theoretical Background and Development
of Hypotheses
Theory of reasoned action: University
green entrepreneurial help was studied using
TRA. 1975 saw Fishbein and Ajzen introduce
reasoned action. Social psychology first used it
to understand people’s intentions. The theory
emphasizes attitude and subjective norms.
As people act after they feel like doing, the
researchers stressed the importance of purpose
over conduct. Intention or instrumentality is the
best predictor of behavior, since behavior leads
to intention. So, when students receive green
aid from the university and have realistic goals,
their green entrepreneurship dreams will grow.
Universities are slowly following a green
intellectual trend. Many schools promote green
campus activities and eco-friendly practices
(Jnr, 2020; Qazi et al., 2020). According to
Suwartha and Sari (2013), university rankings
are global. All institutions worldwide use this
grading system to promote their brand image
on many media. India’s Nitte DU ranked 253rd
in the 2021 UI Green Metric World University
Rankings. This year’s study includes 84 nations’
institutions. This website was created to show
green campus and sustainability requirements in
institutions worldwide. Hence, the University
of lowa Green Metric promotes sustainability
among college students. According to Yi
(2020), colleges are fostering green business
ideas under entrepreneurship, combining
environmental ideals with academia. Hence,
students respond positively to environmental
education and sensitization (Teo et al.,
2019). Universities must help students start
green businesses after graduation. Emerging
economies need entrepreneurs and successful
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strategies (Bhardwaj and Sushil, 2012).
Rothaermel et al. (2007) advised universities
and colleges to focus on two important areas
to encourage student entrepreneurship. The
first describes the organization’s functions,
and the second supports startup entrepreneurs.
Ginanjar (2016) found that education helps
college students become entrepreneurs. Hence,
higher education institutions should encourage
entrepreneurship in students. The university
should emphasize experiential learning and
practical skills for this. Students will be
more inclined to become entrepreneurs after
this practical experience (Ho et al., 2014).
Environmental awareness will also encourage
students to develop green businesses (Demirel
et al., 2016). The discussion leads to the
following hypothesis.
H1. University green entrepreneurial support
has a significant impact on green entrepreneurial
intention.

Entrepreneurial Creativity & Green
Recognition

Cognitive Dissonance Theory: This hypothesis
predicts how entrepreneurial aptitude affects
green entrepreneurship (Newbery etal., 2018).
Cognitive dissonance occurs when people
are asked to voice new opinions (Festinger,
1957). “Green entrepreneurship contributes
to environmental conservation” and “Green
entrepreneurship is highly risky” may cause
entrepreneurs cognitive conflict. To reduce
conflict pain, people favor one of two self-
regulation methods to reach psychological
equilibrium. The first is to openly contradict
the new perception, while the second is to
find knowledge to fully modify it. “Green
entrepreneurship may not be unnecessary for
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environmental good,” says the entrepreneur.
“While green entrepreneurship is a huge
risk, it is also tremendously profitable,” the
entrepreneur may argue.

To understand why entrepreneurs become
green entrepreneurs, we introduce a new variable,
green recognition. Green identification is the
ability to see green entrepreneurial opportunities
(Noh, 2010). This study emphasizes the necessity
of alleviating cognitive dissonance discomfort.
Actively finding plentiful facts to support
activities can help resolve this paradox (Jeong
et al., 2018). Flexible cognition and diversified
thinking allow entrepreneurs to generate several
green concepts (Mayer & Mussweiler 2011).

Green recognition may also encourage
entrepreneurs to maximize green benefits
and minimize green risks. (a) researching and
identifying the probable benefits of green
entrepreneurship, (b) becoming aware of
environmental challenges, (¢) examining
psychological conflicts (whether here or abroad),
and (d) articulately reframing earlier psychological
conflicts. Green recognition helps entrepreneurs
grasp the benefits of green entrepreneurship and
address the green dilemma. Green recognition
may increase entrepreneurs environmental
awareness and interest in green business. (2017).
H2: Entrepreneurial creativity positively leads
to Green entrepreneurial intention among the
higher education students
H3: Green recognition positively leads to Green
entrepreneurial intention among the higher
education students

Green Value

Generational theory: Howe and Strauss
introduced “generational theory” in 1991.
This cyclical social development notion is new.
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According to Howe and Strauss (2007), values
are produced in previous or subsequent times,
hence one generation’s values differ from the
next. It shows how different generations have
different values. Lepeyko and Blyznyuk (2016)
state that generations may clash due to their
differing socialization processes, which shape
their personalities, attitudes, ways of thinking,
and values. Hence, generational conflict arises
from generational ideas clashing. So, this study
employs environmental values as a mediator to
better identify green entrepreneurial intents in
higher education students. Students are more
concerned about environmental destruction.
These characteristics may inspire students to
consider the environment.

Value is subjective—everyone interprets
it differently. In this study, value meant
environmental and green values. Graduation
and post-graduation values last and inspire
students. Green entrepreneurial actions by
entrepreneurs in small and medium-sized
enterprises and other firms have a substantial
association with green value, according to
prior studies (Allen & Malin, 2008; Hassan
et al., 2019). Entrepreneurship and green
consumer values lead to green business
(Trapp & Kanbach, 2021). Few research
suggest that green value hinders sustainable
growth (Nuringsih, & Nuryasman, 2021). We
hypothesized that green value directly affects
green entrepreneurial intention.

H4: Green value is positively associated with
green entrepreneurial intention.

Family Income and Gender as mediator:

Family and parents influence work choices,
confidence, attitude, behavior, creativity, and
risk-taking (Rahmawati et al., 2012;Stamboulis

IITM Journal of Business Studies



Volume 12 Issue 1

and Barlas, 2014;). Economic factors affect
family responses to members’ venturing intents,
as high-income countries have more start-ups
than low-income countries (Henrekson and
Sanandaji, 2014; Ahmed et. al., 2021).

H5a: Family income moderated the relationship
between University entrepreneurial support
and Green entrepreneurial intention among
the higher education students

H5b: Family income moderated the relationship
between Entrepreneurial creativity and Green
entrepreneurial intention among the higher
education students

H5c: Family income moderated the relationship
between Green recognition and Green
entrepreneurial intention among the higher
education students

H5d: Family income moderated the relationship
between Green Value and Green entrepreneurial
intention among the higher education students
Women entrepreneurship research is rising
(BarNir et. al., 2011; Karimi et al., 2013;
Maes et al., 2014). Liadn & Fayolle (2015)
detected gender concerns in 30 of 409 EI
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studies published between 2004 and 2013.
Men are more optimistic about business,
have better behavioral control, and want to
be entrepreneurs, according to Vamvaka et
al. (2020). According to Strobl et al. (2012),
male students are more optimistic about
entrepreneurship and have more explicit
business aspirations.

H6a: Gender moderated the relationship
between University entrepreneurial support
and Green entrepreneurial intention among
the higher education students.

HG6b: Gender moderated the relationship
between Entrepreneurial creativity and Green
entrepreneurial intention among the higher
education students.

H6c: Gender moderated the relationship
between Entrepreneurial creativity and Green
entrepreneurial intention among the higher
education students

H6d: Gender moderated the relationship
between Entrepreneurial creativity and Green
entrepreneurial intention among the higher

education students.

Recognition
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RESEARCH METHOD

In this study, the author evaluates numerous
contracts. Figure one shows them. The
variables’ types—dependent, independent,
or mediation—are shown by the arrows’
directions. The study examines university
green entrepreneurial support, entrepreneurial
innovation, green recognition, green value,
green entrepreneurial aim, and environmental
values. Green entrepreneurial purpose is a
dependent variable, environmental value
a mediation variable, and the other four
independent variables. The study examined the
paper’s theory and hypothesis forms. University
students provided study data. College students
are often used to study entrepreneurial purpose
(Kabongo and Okpara, 2010; Kolvereid, 1996a;
Lee et al., 2005; Shahab et al., 2018). assure
responder variety and representativeness. Delhi
University, Guru Gobind Singh Indraprastha
University colleges, Sushant University, IILM,
Noida University, and others provided the data.
As the north Indian education hub. The survey
sampled final-year BBA, MBA, B.Arch, MCA,
and B.tech students. Final-year students are
chosen for these reasons.

First, such students are more likely to start a
business (Wu and Wu, 2008). Second, seniors
in college are ready to choose a career (Krueger
et al., 2000). Most entrepreneurs start with a
plan (Fuller et al., 2018; Neneh, 2019). As sole
criteria, first-year students were not considered
in the sample for the study.

Purposive sampling was utilized in this
paper as a non-probability sampling approach.
Various previous research supports the use of
the purposive sampling technique where the
sampling aims, the scope of the study, and

January - December 2023

ISSN 2393-9451

the research goal of theory generalization are
all met, and the whole sampling frame is not
accessible in a specific situation (Hulland et
al. 2017; Sarstedt, et al., 2017). (Hulland et
al. 2017; Sarstedt, et al., 2017). Choosing
this sample approach was that it helps the
researchers to acquire data from a big number
of respondents in a relatively lesser period
(Suki, 2016; Comrey & Lee, 2013). (Suki,
2016; Comrey & Lee, 2013). This work has
employed a cross-sectional and quantitative
research approach to perform the survey. As the
language followed in most higher educational
institutions for giving instruction in English.
Hence, the questionnaire was in English.
For ethical purposes, the questionnaire was
presented to only those students who freely
agreed to fill the questionnaire after reading
the following statement: “Your participation is
optional; thus, the information gathered will
be secret and will only be used for research
purposes.” The data were acquired via physically
distributing the structured questionnaire to
the students and using Google- forms. Many
responses were obtained as a consequence of
the survey, but final consideration was provided
depending on the reliability criteria. The survey
was done from September 2022 to December
2022 to collect data from respondents. IT
is proposed (Krejcie & Morgan ,1970) that
a sample size of 300 is enough to correctly
execute the structural equation modeling study.

Moreover, earlier research has suggested
that a minimum sample of 500 is regarded to
be good, while a sample of 1000 is considered
to be great for conducting structural equation
modeling analysis (Comrey & Lee 1992; Raza
etal., 2020a, b). Hence, the researcher utilized
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a sample of 600 (Podsakoff et al., 2003; Febrian
& Ferdinand, 2017; Fornell & Larcker,1981). A
total of roughly 1800 students were contacted
for the data gathering. 960 replies were received,
53.33%. 283 half-filled or prejudiced responses
were eliminated from 960. The final 600 replies,
collected from 33.33% of respondents, were
included for analysis after data coding and
cleaning.

Table 1: Respondent Educational Percentage.
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Demographic profile of respondents: 600
demographically varied people responded to this
paper. 383 males and 217 females made up 600
responders. 359 responders are 17-20 years old
and pursuing BBA, B. Arch, or B. Tech (59.83
percent). 241 (40.17%) are 21-24-year-old PG
students (MBA or MCA). The sample had 42%
female pupils and 58% male students. Table 1
shows course-wise percentage and number.

Course Name Number Percentage
UG BBA 193 32.16
B. Arch. 66 11
B. Tech. 100 16.67
PG MBA 190 31.67
MCA 51 8.5
Gender Male 252 42%
Female 348 58%

INSTRUMENT AND MEASURES

The current study used a structured questionnaire with items developed and processed to suit the

study. The survey contains two parts. The first section covers responder demographics, while the
second section has six segments with 36 statements. This is a table with contract specifics references

on which medication have been done.

Table 2: Construct Items and their reference.

Construct Name No of Items | Adapted scale references

University Green 6 Mustafa, et. al.2016; Saeed et. al., 2015; Saeed et. al., 2018
Entrepreneurial Support

Entrepreneurial creativity 12 Chia and Liang, 2016; Jiang et. al., 2020

Green Recognition 6 Ozgen, & Baron, 2007; Jiang et. al., 2020

Green Value 6 Self-develop based on Bhatia & Jain 2013

Green Entrepreneurial 6 Wang, et. al., 2016; Jiang et. al., 2020

Intention

IITM Journal of Business Studies



Volume 11 Issue 1 January - December 2023 ISSN 2393-9451

Formative constructs measure all dependents and independents (Edwards & Bagozzi, 2000; Mellinger
& Hanson, 2020). After that, construct dependability was estimated, and the data met reliability
criteria (alpha=0.871) (Nunnally, 1970; Cronbach & Warrington, 1951). CFA analysis using AMOS
software version (21) confirmed the parameters selected for path analysis. AMOS program validated
the study’s hypothesis. Environmental values’ mediating influence was calculated using Andrew E
Hayes’ PROCESS macro in SPSS (Hayes, 2012). The paper collected data using the Likert 5-point
scale (1= strongly disagree, 5= strongly agree) (Likert, 1932).

DATA ANALYSIS

To analyze data impartially, data was cleaned. Due to a high number of missing values, 263 of the
960 research responses were discarded. Remove observations with above 50% missing data (Hair et
al., 2013). Social science study responses suffer from uniform response bias. As the replies are good
in number, it reduces model fitness and reliability and validity (Cheung & Chan 2002). Hence, the
researcher excluded 77 additional replies with uniform response biases from the data set.

Validity and reliability: AVE measured convergent validity (Average variance extracted). All structures
exceeded the 0.50 limit for AVE (Fornell and Larcker, 1981). It proved convergent validity. The data
set’s composite reliability and Cronbach’s alpha were also checked to ensure response consistency.
Cronbach’s alpha for all variables—University green entrepreneurial support (UGES), Entrepreneurial
creativity (EC), Green recognition (GR), Green Value (GV), Green entrepreneurial intention (GEI),
and Environmental Values—was 0.915, 0.856, 0.907, 0.887, 0.872, and 0.857, respectively. Each
value exceeds 0.70. (Bowling 1997, Bryman & Cramer 1997; Hair et al., 2013). After that, Composite
Reliability (CR) was assessed to determine the scale’s reliability. CR was higher than 0.70, the required
level (Garv and Mentzer, 1999). Table 3 lists these outcomes. The data set has convergent validity
because AVE is greater than 0.50 and CR is higher. To confirm discriminant validity, variable cross-
loading was examined. All cross-loading values are more than 0.7, indicating discriminant validity.
From the table, AVE > MSV, AVE > ASV, and AVE of a latent variable should be higher than the
squared correlations between it and all other variables. (Fornell and Larcker, 1981), confirming
discriminant validity (see Table 4).

Table 3 Reliability of measurement items (N=600).

Construct/Variable Measurement Items | CR AVE | Alfa (o) | Factor Loading | SRW
University Green UGES1 0.916 [0.673 10.915 0.818 0.807
Supp vt (Viastaba, et al2016; | UGESZ 0.841 0.823
Saeed et. al., 2015; Saeed et. UGES3 0.836 0.849
al,, 2018) UGES4 0.834 0.836

UGES5 0.805 0.802

UGES6 0.749 0.694
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Entrepreneurial Creativity ECI 0.917 [0.505 | 0.856 0.737 0.662

itCl;a;‘:)dz (%)'ang’ 2016; Jiang [ ) 0.693 0.663
EC3 0.747 0.702
EC4 0.782 0.715
EC5 0.759 0.673
EC6 0.665 0.866
EC7 0.641 0.508
EC9 0.699 0.753
EC10 0.688 0.753
EC11 0.729 0.668
EC12 0.546 0.795

Green Recognition (Ozgen, GR1 0.904 |0.612 |0.907 0.769 0.694

& Baron, 2007; Jiang et. al., GR2 0.801 0.709

2020)
GR3 0.774 0.744
GR4 0.796 0.761
GR>5 0.813 0.830
GR6 0.787 0.833

Green Value (Self-develop GV1 0.925 [0.673 |0.887 0.783 0.808

based on Bhatia & Jain 2013) GV2 0.823 0.844
GV3 0.809 0.798
GV4 0.850 0.856
GV5 0.836 0.859
GVo6 0.802 0.803

Green Entrepreneurship GEI1 0.864 |0.517 |0.872 0.777 0.642

}?;;;telzn al{j";agzﬁsé)et- al, 20165 [ Gy 0.775 0.642
GEI3 0.757 0.694
GEIl4 0.728 0.793
GEI5 0.727 0.785
GEI6 0.686 0.743

(Source: Research output)
Table 4: Discriminant Validity.
CR AVE MSV Maxx(H) | EC GV AGES GR GEI
EC 0.917 0.505 0.004 0.928 0.711
GV 0.925 0.673 0.176 0.928 0.065 0.820
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UGES 0.916 0.646 0.158 0.921 0.032 0.398 0.803

GR 0.904 0.612 0.267 0.909 0.043 0.419 0.283 0.782

GEI 0.864 0.517 0.267 0.873 0.049 0.348 0.301 0.517 0.719
(Source: Research output)
COMMON METHOD BIAS

A single latent component explaining most variance may cause common method bias (Podsakoff
and Organ, 1986). Bagozzi, Yi, and Phillips (1991) recommended quantifying CMV’s impact on
factors. CMV occurs when principal constructs are correlated (r > 0.9). If construct correlations
are smaller than 0.9, CMV is irrelevant in research (Tehseen et al., 2017; Jordan & Troth, 2020).

This study had no correlations over 0.9. Hence, CMV was unimportant.

Table 5: Correlation values of UGES, EC, GR, GV, and GEI.

EC GEI GR AGES GV
EC 1
GEI .056 1
GR .049 573** 1
UGES .036 333 .308** 1
GV .072 .384** 453 428** 1

(Source: Research Output)

Table 6: Model Fit Indices for University green entrepreneurial support, Entrepreneurial

creativity, Green recognition, Green value, and Green Entrepreneurial Intention.

CMIN/df 1.974
CFI 0.944
GFI 0.890
TLI 0.940
RMSEA 0.040

(Source: Research Output)

STRUCTURAL EQUATION MODEL

This work uses structural equation modeling (SEM) for simultaneous analysis, which yields a more
accurate estimate (Tarka, 2018; Davvetas et al., 2020). Hypothesis testing was done using greatest
likelihood regression (Tucker & Lewis 1973). The paper confirmed one construct and used SEM
analysis (Kline, 2011; Kumar, et al., 2020). It examined how university green entrepreneurial
assistance, recognition, entrepreneurial creativity, and value affect higher education students’ green
entrepreneurial intention.

IITM Journal of Business Studies



Volume 12 Issue 1 January - December 2023 ISSN 2393-9451

The model fitness metrics were as required (chi-square = 1425.233, df = 722, CMIN/DF = 1.974)
and the model showed significance at p < 0.001. (Hinkin, 1995). Although these values depend on
sample size, they are often useful for moderate samples (Hoang et al., 2020). CMIN/df was initially
2.378, but alteration indices changed it. Modification indices beyond 50 were used to remove
incorrect term 37 (item ECS8) and add el3-el4, ¢19-¢20, and e30-e36 (Bagozzi 1980; Barrett
2007; Markland 2007). (Hu & Bentler 995)). GFI=0.890 (>0.80, Hooper et al., 2008) CFI1=0.944
(>0.90, Byrne, 2010), TLI=0.940 (>0.90, Hu & Bentler, 1999), RMSEA=0.040 (<0.07, Stinger,
1990 and between 0.08 and 0.10, Mac Callum et al., 1996), AIC=1621.23. Path analysis shows
that all hypothesized linkages are statistically significant with p-values below 0.05. One variable
at a time, the researcher tested the model from one construct to all six. Table 6 lists model fitness
results. Except for model one with one variable, all model CMIN/df values are in the permitted
range (Kline, 2010) Increasing value (between 1 to 3, Hooper et al. 2008).

Hypothesis Testing: Table 7 shows the direct association between variables. The regression analysis
outcome table shows that all four independent and one mediator variables have a direct and
substantial link with higher education green entrepreneurship intention. All four hypotheses were
supported, indicating that university green entrepreneurial assistance, entrepreneurial inventiveness,
green recognition, and green value help students develop green entrepreneurial intentions.

Table 7: Regression Analysis Outcome.

IDV/DV (R2) Beta se t P Hypothesis

University green entrepreneurial support <> Green 0.214 [0.025 |[8.650 |0.000 Supported
entrepreneurship intention (R2= 0.111)

Entrepreneurial creativity <> Green entrepreneurship 0.159 | 0.043 | 6.368 |[0.012 Supported
intention (R2= 0.103)

Green recognition <> Green entrepreneurship intention | 0.462 |[0.027 |17.091 [0.000 Supported
(R2=0.328)

Green Value <> Green entrepreneurship intention (R2= | 0.283 [0.028 | 10.182 | 0.000 Supported
0.148)

(Source: Research Outpur)

MODERATING ANALYSIS OF INCOME & GENDER

Table 8: University Green Entrepreneurial support-Income-Green entrepreneurial Intention.

Coeff. se t p LLCI ULCI
(Moderator) Income -0.0650 0.0276 -2.3538 0.0189 -0.1192 -0.0108
R2-chng F df1 df2 p
XW 0.0082 5.5403 1.000 596.000 |[0.0189

Source: Researcher’s own
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The regression analysis results show a significant association between UGES and GEI. The effect
of the moderator (Income) with the outcome variable is also found significant, f=-0.0650, t (596)
=-2.3538, p<0.05. The change in variation is as follows, AR2=0.0082, AF= (1, 596) =6.5847,
p<0.05. Thus, the moderator variable (Income) has a significant role in the relationship between

UGES and GEI. Hence, hypothesis (H5a) is supported.

Table 9: Entrepreneurial creativity -Income-Green entrepreneurial Intention.

Coeff. se t p LLCI ULCI
(Moderator) Income -0.0464 0.0476 -0.9758 0.3295 -0.1399 0.0470
R2-chng | F dft df2 p
X*W 0.0016 0.9522 1.000 596.000 0.3295

Source: Researcher’s own

The regression analysis results show a significant association between EC and GEI. The effect of the
moderator (Income) with the outcome variable is not found significant, f=-0.0464, t (596) =-0.9758,
p>0.05. The change in variation is as follows, AR2=0.0016, AF= (1, 596) =0.9522 p>0.05. Thus,
the moderator variable (Income) does not have a significant role in the relationship between EC

and GEI. Hence, hypothesis (H5b) is not supported.

Table 10: Green recognition -Income-Green entrepreneurial Intention.

Coeff. se t p LLCI ULCI
(Moderator) Income -0.0108 0.0314 0.3455 0.7298 -0.0725 0.0508
R2-chng | F df1 df2 p
X*W 0.0001 0.1194 1.000 596.000 0.7298

Source: Researcher’s own

The regression analysis results show a significant association between GR and GEI. The effect of
the moderator (Income) with the outcome variable is not found significant, =-0.0108, t (596)
=-0.3455, p>0.05. The change in variation is as follows, AR2=0.0001, AF= (1, 596) =0.1194 p>0.05.
Thus, the moderator variable (Income) does not have a significant role in the relationship between
GR and GEI. Hence, hypothesis (H5c) is not supported.

Table 11 Green value -Income-Green entrepreneurial Intention

Coeff. se t p LLCI ULCI
(Moderator)Income 0.0082 0.0330 0.2478 0.8043 -0.0567 0.0731
R2-chng | F dft df2 p
X*W 0.0001 0.0614 1.000 596.000 0.8043
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The regression analysis results show a significant association between GV and GEI. The effect of the
moderator (Income) with the outcome variable is not found significant, $=0.0082, t (596) =0.2478,
p>0.05. The change in variation is as follows, AR2=0.0001, AF= (1, 596) =0.0614 p>0.05. Thus,
the moderator variable (Income) does not have a significant role in the relationship between GV

and GEI. Hence, hypothesis (H5d) is not supported.

Table 12: University Green Entrepreneurial support-Gender-Green entrepreneurial Intention.

Coeff. se t P LLCI ULCI
(Moderator) Gender -0.0365 0.0498 -0.7330 0.4639 -0.1343 0.0613
R2-chng F df1 df2 p
X*W 0.0008 0.5372 1.000 596.000 | 0.4639

Source: Researcher’s own

The regression analysis results show a significant association between UGES and GEI. The effect
of the moderator (Gender) with the outcome variable is not found significant, f=-0.0365, t (596)
=-0.7330, p>0.05. The change in variation is as follows, AR2=0.0008, AF= (1, 596) =0.5372 p>0.05.
Thus, the moderator variable (Gender) does not have a significant role in the relationship between

UGES and GEI. Hence, hypothesis (H6a) is not supported.

Table 13: Entrepreneurial creativity -Gender-Green entrepreneurial Intention.

Coeff. se |t P LLCI ULCI
(Moderator) Gender -0.0195 0.0869 -0.2248 0.8222 -0.1902 -0.1511
R2-chng F df1 df2 p
X*W 0.0001 0.0506 1.000 596.000 |0.8222

Source: Researcher’s own

The regression analysis results show a significant association between EC and GEI. The effect of the
moderator (Gender) with the outcome variable is not found significant, $=-0.0195, t (596) =-0.2248,
p>0.05. The change in variation is as follows, AR2=0.0001, AF= (1, 596) =0.0506 p>0.05. Thus,
the moderator variable (Gender) does not have a significant role in the relationship between EC

and GEI. Hence, hypothesis (H6b) is not supported.

Table 14: Green recognition -Gender-Green entrepreneurial Intention.

Coeff. se |t P LLCI ULCI
(Moderator) Gender 0.1484 0.550 2.6960 0.0072 0.0403 0.2565
R2-chng F df1 df2 p
X*WwW 0.0081 7.2684 1.000 596.000 |0.0072

Source: Researcher’s own
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The regression analysis results show a significant association between GR and GEI. The effect of the
moderator (Gender) with the outcome variable is also found significant, 3=0.1484, t (596) =2.6960,
p<0.05. The change in variation is as follows, AR2=0.0081, AF= (1, 596) =7.2684, p<0.05. Thus,
the moderator variable (Gender) has a significant role in the relationship between GR and GEIL

Hence, hypothesis (H6c) is supported.

Table 15: Green value -Gender-Green entrepreneurial Intention.

Coeff. se t P LLCI ULCI
(Moderator) Gender -0.0360 0.0557 -0.6471 0.5178 -0.1453 0.0733
R2-chng F df1 df2 p
X*W 0.0006 0.4188 1.000 596.000 |0.5178

Source: Researcher’s own

The regression analysis results show a significant association between GV and GEI. The effect of
the moderator (Gender) with the outcome variable is not found significant, $=-0.0360, t (596)
=-0.6471, p>0.05. The change in variation is as follows, AR2=0.0006, AF= (1, 596) =0.4188 p>0.05.

Thus, the moderator variable (Gender) does not have a significant role in the relationship between

GV and GEIL. Hence, hypothesis (H6d) is not supported.

DISCUSSION
The first hypothesis, UGES—GEI, indicates

a positive and significant relationship between
university green entrepreneurial support and
green entrepreneurial intention (B= 0.210
and P < 0.05) (table 7). These variables
have a similar association in prior studies
(Fichter and Tiemann, 2018; Yi , 2020; Qazi
et. al., 2020). Teacher advice and learning
always have a deeper impact on students.
Therefore, it is recommended and necessary
for authorities to assist students interested in
green entrepreneurship (Ito, 2013). University
green entrepreneurial support has decreased
in this study. Compared to earlier study, the
value is 0.210. (Qazi et. al., 2020). To become
a “eco-city,” green universities must promote
green entrepreneurship (Roseland, 1997; Geng
et. al., 2013; He et. al., 2020). Hence, green

universities require all departments, faculties,
employees, and students to participate. So, when
colleges supported students, they had to embrace
their beliefs.

Entrepreneurial creativity and green
entrepreneurial ambition are strongly linked in
EC GET’s second route (= 0.159 and P < 0.05).
EC’s association with social entrepreneurial
intention and entrepreneurial intention has
been researched, and the present study’s results
match these variables earlier studies (Biraglia,
& Kadile 2017; Ip et. al., 2018; Zampetakis
et. al., 2011; Anjum 2020; Liu, 2021).
Several research tested EC as a mediator on
entrepreneurial inclination (Shi et. al., 2020).
Entrepreneurs use their inventiveness to solve
society’s challenges. 2019. Creative people are
more inventive and problem-solvers (Torrance,
2018). Consequently, the study supports the
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idea that creativity fosters entrepreneurialism
in higher education students.

Green recognition and green entrepreneurial
intention are positively correlated on the third
path, GR — GEI (B=0.462 and P < 0.05). Based
on the study’s most robust association, green
recognition affects higher education students’
green entrepreneurial intention more than other
variables. Social involvement and sustainable
entrepreneurship intention (Nuringsih et al.,
2019), green recognition and green purchasing
intention, and other factors have been employed
in similar ways (Sharma et al., 2020). Jiang et al.
(2020) observed a positive correlation. Engaging
with any living or nonliving persona creates
a connection that can affect future conduct.
Conduct comes from numerous intentions (Yi,
2021; Amankwah & Sesen 2021).

The fourth path of the proposed model,
GV—GEI shows that green value directly
and significantly affects green entrepreneurial
intention (B= 0.283 and P < 0.05). The
present study supports previous studies
on entrepreneurial intention, sustainable
entrepreneurial ambition, and green value
(Ndubisi & Nair 2009; Nuringsih et al.,
2019; Alvarez-Risco 2021). The study results
differ from the few investigations ( St-Jean et
al, 2018; Mrkajic et al., 2019). Green value
involves learning about marketing, finance, HR,
operations, and the environment. Consumers
get comprehensive value from using green
products and services. Consumer benefits are
items’ green worth. Green products and services
provide customers financial, environmental,
social, informational, and functional benefits.
Customers judge products based on these
benefits. Any new startup should keep this in
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mind and employ green entrepreneurship, which
can solve numerous commercial and sustainable
consumer issues.

IMPLICATION

The findings supported Cognitive Dissonance
Theory that environmental values affect green
entrepreneurial ambition. This study expanded
green entrepreneurial intention understanding.
The study validated the association with various
new variables. Environmental values influence
green entrepreneurial switching intention. Due
to organizations’ economic pursuits, climate
change and environmental risks are humanity’s
biggest problems. Greed for maximum economic
growth hurts the environment and society.
Entrepreneurs boost the economy and create
jobs. Novel business models, social innovation,
and entrepreneurship are needed. Sustainable
enterprises use green entrepreneurship.
Entrepreneurs are interested in green procedures.
[t integrates entrepreneurship with sustainability.
Teachers’ everyday interactions with youth can
shape a nation’s thought. The study indicated
that universities frame green entrepreneurship
intentions positively. This study introduced two
new constructs—green value and entrepreneurial
creativity—to create green entrepreneurial
intention among higher education students. The
study found that both variables influence green
entrepreneurial intention. Green entrepreneurial
ambition has not been explored for the third
component, green recognition. Overall, the
work gives a model with three additional
variables, which advances domain knowledge.
This study’s conclusions are relevant to

Delhi/NCR and all Indian states because “going
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green” and “sustainable environment” are major
themes. Due to globalization, many countries’
educational systems are interconnected. So, the
study’s findings and goals can be duplicated
in other nations. This study’s findings are
important not only in India but also in other
countries with similar higher education
systems. The findings suggest that foreign
universities should promote environmental
values among higher education students
through successful university campaigns, as
these qualities are ideal intentions to create
green or eco-friendly enterprises. At this
point, students’ awareness of green ideals and
green recognition is crucial to their ambition
to launch a green business. Students should
receive monetary and nonmonetary aid from
universities. International institutions should
encourage students to start businesses in other
countries to build strong bonds and spread
green practices worldwide.

CONCLUSION

The study found that green value, green
recognition, and university green entrepreneurial
support have a greater impact on green
entrepreneurial intention than entrepreneurial
inventiveness and environmental value. As a
mediator, environmental value affects study
variables. The study’s findings are crucial to
instilling green entrepreneurialism in higher
education students for sustainable development
and a green economy. Green entrepreneurship
protects the environment and sustains
products and customers. Green entrepreneurial
students value the environment more. These
characteristics also make new startups more

January - December 2023
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environmentally friendly than established
entrepreneurs. Green entrepreneurship
improves customer happiness significantly. So,
the government should aid green entrepreneurs
financially and otherwise. They can give
universities/institutions educational subsidies
to build green incubation centers on campus.
NGOs, government, and public and private
colleges could arrange unique events on
Earth Day, World Nature Conservation
Day, and International Yoga Day to promote
green entrepreneurship. They boost green
entrepreneurship among young entrepreneurs.
Limitations and Scope for Future Research

This study has limitations, but it has added
new variables to the literature. The sample
exclusively included Delhi & NCR students.
The model can be tested in other parts of the
country using the same variables. The study
only examined students’ green entrepreneurial
intentions. The longitudinal study can reveal
students’ attitudes about the same idea. The
researcher can repeat the study with the same
samples to see how many people act on their
intentions. Second, the study used a survey
method that can be repeated. Further research
on the same idea can use other significant
variables. Entrepreneurship education, external
assistance, subjective norms, experience etc.
Future study may use family background and
support as moderators. Third, case study—based
research in this setting can focus on a specific
school where students are encouraged to
include green in their business strategies and
report their findings. After encouragement, it
will show students’ potential.

IITM Journal of Business Studies



Volume 12 Issue 1 January - December 2023 ISSN 2393-9451

References

10.

11.

12.

13.

14.

15.

16.

Abdur Rouf, K. (2012) ‘Green microfinance promoting green enterprise development’, Humanomics,
Vol. 28, No. 2, pp.148-161.

Ahmad, N.H., Halim, H.A., Rahman, S.A. and Ramayah, T. (2015) ‘Green entrepreneurship proclivity
among Generation Y nascent entrepreneurs of Malaysia’, paper presented at the Economics, Social
Sciences and Information Management: Proceedings of the 2015 International Congress on Economics,
Social Sciences and Information Management (ICESSIM 2015), Bali, Indonesia, 28—29 March.
Ahmad, N.H., Halim, H.A., Ramayah, T. and Rahman, S.A. (2013) ‘Revealing an open secret: internal
challenges in creating an entrepreneurial university from the lens of the academics’, International Journal
of Conceptions on Management and Social Sciences, Vol. 1, No. 1, pp.30-33.

Ahmed, L., Islam, T., & Usman, A. (2021). Predicting entrepreneurial intentions through self-efhcacy,
family support, and regret: A moderated mediation explanation. Journal of Entrepreneurship in
Emerging Economies, 13(1), 26-38.

Aithal, P. and Rao, P. (2016) ‘Green education concepts & strategies in higher education model’,
International Journal of Scientific Research and Modern Education, Vol. 1, No. 1, pp.793-802
Ajjan, H., Fabian, E, Tomczyk, D., & Hattab, H. (2015). Social media use to support entrepreneurship
in the face of disruption. Journal of developmental entrepreneurship, 20(03), 1550014.

Allen, J. C., & Malin, S. (2008). Green entrepreneurship: a method for managing natural resources?.
Society and natural resources, 21(9), 828-844.

Alvarez-Risco, A., Mlodzianowska, S., Garcia-Ibarra, V., Rosen, M. A., & Del-Aguila-Arcentales,
S. (2021). Factors affecting green entrepreneurship intentions in Business University Students in
COVID-19 pandemic times: case of Ecuador. Sustainability, 13(11), 6447.

Amankwabh, J., & Sesen, H. (2021). On the relation between green entrepreneurship intention and
behavior. Sustainability, 13(13), 7474.

Anjum, T., Farrukh, M., Heidler, P, & Diaz Tautiva, J. A. (2020). Entrepreneurial intention: Creativity,
entrepreneurship, and university support. Journal of Open Innovation: Technology, Market, and
Complexity, 7(1), 11.

Bagozzi, R. P. (1980). Causal models in marketing. Wiley.

Bagozzi, R. P, Yi, Y., & Phillips, L. W. (1991). Assessing Construct Validity in Organizational Research.
Administrative Science Quarterly, 36(3), 421. https://doi.org/10.2307/2393203

Bao, J., Zhou, X., & Chen, Y. (2017). Entrepreneurial passion and behaviors: Opportunity recognition
as a mediator. Social Behavior and Personality: an international journal, 45(7), 1211-1220.

BarNir, A., Watson, W., & Hutchins, H. (2011). Mediation and moderated mediation in the relationship
among role models, self-efhicacy, entrepreneurial career intention and gender. Journal of Applied Social
Psychology, 41(2): 270-297.

Barrett, P. (2007). Structural equation modeling: adjusting model fit. Personality and Individual
Difference, 42, 815—-824.

Bhardwaj, B.R. and Sushil (2012), “Internal environment for corporate entrepreneurship: assessing
CEAI model for emerging economies”, Journal of Chinese Entrepreneurship, Vol. 4 No. 1, pp. 70-87.

IITM Journal of Business Studies



Volume 11 Issue 1 January - December 2023 ISSN 2393-9451

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.
28.

29.

30.

31.

32.

33.

Bhatia, M., & Jain, A. (2013). Green marketing: A study of consumer perception and preferences in
India. Electronic Green Journal, 1(36).

Biraglia, A., & Kadile, V. (2017). The role of entreprenecurial passion and creativity in developing
entrepreneurial intentions: Insights from American homebrewers. Journal of Small Business
Management, 55(1), 170-188.

Bryman A & Cramer D (1997) Quantitative Data Analysis with SPSS for Windows. Routledge,
LondonBusiness Education, 61, 249-278.

Byrka, K., Hartig, T., & Kaiser, E. G. (2010). Environmental attitude as a mediator of the relationship
between psychological restoration in nature and self-reported ecological behavior. Psychological Reports,
107(3), 847-859.)

Byrne, B. M. (2010). Multivariate applications series. Structural equation modeling with AMOS:
Basic concepts, applications, and programming (2nd ed.). New York, NY, US: Routledge/Taylor &
Francis Group

Chang, S. J., Van Witteloostuijn, A., & Eden, L. (2010). From the editors: Common method variance
in international business research. Journal of International Business Studies, 41(2), 178—184.
Chawla, L. (2020). Childhood nature connection and constructive hope: A review of research on
connecting with nature and coping with environmental loss. People and Nature, 2(3), 619-642.
Cheung, M. W. L., & Chan, W. (2002). Reducing uniform response bias with ipsative measurement
in multiple-group confirmatory factor analysis. Structural Equation Modeling, 9(1), 55-77.

Chia, C. C., & Liang, C. (2016). Influence of creativity and social capital on the entrepreneurial
intention of tourism students. Journal of Entrepreneurship, Management and Innovation, 12(2),
151-168.

Chou, C.J. (2014), “Hotels’ environmental policies and employee personal environmental beliefs:
interactions and outcomes”, Tourism Management, Vol. 40, pp. 436-446.

Comrey, A. L., & Lee, H. B. (2013). A first course in factor analysis. Psychology press.

Comrey, A.L. and Lee, H.B. (1992), “Interpretation and application of factor analytic results”, in
Comrey, A.L. and Lee, H.B. (Es), A First Course in Factor Analysis, Vol. 2.

Cronbach, L. J., & Warrington, W. G. (1951). Time-limit tests: estimating their reliability and degree
of speeding. Psychometrika, 16(2), 167-188.

Cutler, M.]., Marlon, ]., Howe, . and Leiserowitz, A. (2020), ““Is global warming affecting the weather?
’Evidence for increased attribution beliefs among coastal versus inland US residents”, Environmental
Sociology, Vol. 6 No. 1, pp. 6-18.

Davvetas, V., Diamantopoulos, A., Zaefarian, G., & Sichtmann, C. (2020). Ten basic questions about
structural equations modeling you should know the answers to—But perhaps you don't. Industrial
Marketing Management, 90, 252-263.

Demirel, P, Li, Q.C., Rentocchini, E and Tamvada, J.P. (2019), “Born to be green: new insights into
the economics and management of green entrepreneurship”, Small Business Economics, Vol. 52 No.
4, pp. 759-771.

Dumont, J., Shen, J. and Deng, X. (2017), “Effects of green HRM practices on employee workplace

green behavior: the role of psychological green climate and employee green values”, Human Resource

IITM Journal of Business Studies



Volume 12 Issue 1 January - December 2023 ISSN 2393-9451

34.

35.

36.

37.

38.

39.
40.
41.

42.

43,

44,

45.

46.

47.

48.

49.

50.

Management, Vol. 56 No. 4, pp. 613-627.

Duong, C. D., & Le, T. L. (2021). ADHD symptoms and entrepreneurial intention among Vietnamese
college students: an empirical study. Journal of Entrepreneurship in Emerging Economies.

Edwards, J. R., & Bagozzi, R. P. (2000). On the nature and direction of relationships between constructs
and measures. Psychological Methods, 5(2), 155-174. https://doi.org/10.1037/1082-989X.5.2.155
Farinelli, E, Bottini, M., Akkoyunlu, S. and Aerni, P. (2011) ‘Green entrepreneurship: the missing link
towards a greener economy’, ATDF Journal, Vol. 8, Nos. 3/4, pp.42—48

Farrukh, M., Lee, J. W. C,, Sajid, M., & Waheed, A. (2019). Entrepreneurial intentions: The role of
individualism and collectivism in perspective of theory of planned behaviour. Education+ Training.
Febrian, A. C., & Ferdinand, A. T. (2017, March). Market Orientation, Innovation Capability and
Technological Capability on Business Performance: A Study of Smes in East Kalimantan Province,
Indonesia. In Proceedings of the 2017 International Conference on Management Sciences (ICoMS
2017), UMY, Bantul, Indonesia (Vol. 22)..

Festinger, L. (1957). A theory of cognitive dissonance (Vol. 2). Stanford university press.

Fichter, K. and Tiemann, I. (2018), “Factors influencing university support for sustainable

Fornell, C., & Larcker, D. E. (1981). Evaluating structural equation models with unobservable variables
and measurement error. Journal of marketing research, 18(1), 39-50.

Fornell, C., & Larcker, D. E. (1981). Structural equation models with unobservable variables and
measurement error: Algebra and statistics.

Fuller, B., Yan, L., Bajaba, S., Marler, L. E., & Pratt, J. (2018). Examining how the personality, self-
efficacy, and anticipatory cognitions of potential entrepreneurs shape their entrepreneurial intentions.
Personality & Individual Differences, 125, 120-125.

Garver, M.S. and Mentzer, J.T. (1999), “Logistics research methods: employing structural equation
modeling to test for construct validity”, Journal of Business Logistics, Vol. 20 No. 1, pp. 33-57.
Gast, J., Gundolf, K. and Cesinger, B. (2017), “Doing business in a green way: a systematic review
of the ecological sustainability entrepreneurship literature and future research directions”, Journal of
Cleaner Production, Vol. 147, pp. 44-56.

Geng, Y., Liu, K., Xue, B., & Fujita, T. (2013). Creating a “green university” in China: a case of
Shenyang University. Journal of Cleaner Production, 61, 13-19.

Gerard, P, and Saleh, K.E. (2011). Impact of same contextual factors on entrepreneurial intention of
university students., African Journal of Business Management, vol. 5 (26), October, 10707-10717.
DOI: 10.5897/A]BM10.891

Gibbs, D. and O’Neill, K. (2014) ‘Rethinking sociotechnical transitions and green entrepreneurship:
the potential for transformative change in the green building sector’, Environment and Planning A,
Vol. 46, No. 5, pp.1088-1107.

Goodwin, L. D., & Leech, N. L. (2003). The meaning of validity in the new Standards for Educational
and Psychological Testing: Implications for measurement courses. Measurement and Evaluation in
Counseling and Development, 36, 181-191. https://doi.org/10.1080/07481756.2003.11909741
Grinevich, V., Huber, F, Karatag-Ozkan, M. and Yavuz, C. (2017) ‘Green entrepreneurship in the
sharing economy: utilising multiplicity of institutional logics’, Small Business Economics, pp.1-18

IITM Journal of Business Studies



Volume 11 Issue 1 January - December 2023 ISSN 2393-9451

51.
52.

53.

54.

55.

56.

57.

58.

59.

60.

61.

62.

63.
64.
65.
66.

67.

68.

[online] https://doi.org/10.1007/s11187-017-9935-x.

Guntin, R., & Kochen, E (2020). Entrepreneurship, Financial Frictions, and the Market for Firms.
Hair, J. E, Ringle, C. M., & Sarstedt, M. (2013). Partial least squares structural equation modeling:
Rigorous applications, better results and higher acceptance. Long range planning, 46(1-2), 1-12.
Hall, J., Matos, S. and Bachor, V. (2017) ‘From green technology development to green innovation:
inducing regulatory adoption of pathogen detection technology for sustainable forestry’, Small Business
Economics, pp.1-13, DOI 10.1007/s11187-017-9940-0.

Hall, J.K., Daneke, G.A. and Lenox, M.J. (2010), “Sustainable development and entrepreneurship:
past contributions and future directions”, Journal of Business Venturing, Vol. 25 No. 5, pp. 439-448.
Hasan, M. M., Nekmahmud, M., Yajuan, L., & Patwary, M. A. (2019). Green business value chain:
A systematic review. Sustainable Production and Consumption, 20, 326-339.

Hayes, A. E (2012). PROCESS: A versatile computational tool for observed variable mediation,
moderation, and conditional process modeling

He, B. ]., Zhao, D. X., & Gou, Z. (2020). Integration of low-carbon eco-city, green campus and green
building in China. In Green building in developing countries (pp. 49-78). Springer, Cham.
Henrekson, M., & Sanandaji, T. (2014). Small business activity does not measure entrepreneurship.
Proceedings of the National Academy of Sciences, 111(5), 1760-1765.

High Natural Recourse awareness (Allen, John C.; Malin, Stephanie (2008). Green entrepreneurship:
A Method for Managing Natural Resources?. Society & Natural Resources, 21(9), 828-844.
doi:10.1080/08941920701612917)

Hinkin, T. R. (1995). A review of scale development practices in the study of organizations. Journal
of management, 21(5), 967-988.

Hoang, G., Le, T. T. T., Tran, A. K. T., & Du, T. (2020). Entrepreneurship education and entrepreneurial
intentions of university students in Vietnam: the mediating roles of self-efficacy and learning orientation.
Education+ Training.

Hooper, D., Coughlan, J., & Mullen, M. (2008). Evaluating model fit: a synthesis of the structural
equation modelling literature. In 7th European Conference on research methodology for business and
management studies (pp. 195-200).

Howe, N., & Strauss, W. (2007). The next 20 years: how customer and workforce attitudes will evolve.
Harvard business review, 85(7-8), 41-52.
https://www.collegeconsensus.com/rankings/best-green-business-schools/
https://www.topuniversities.com/student-info/choosing-university/green-universities

Hu, L. T., & Bentler, P. M. (1999). Cutoff criteria for fit indexes in covariance structure analysis:
Conventional criteria versus new alternatives. Structural equation modeling: a multidisciplinary journal,
6(1), 1-55.

Hu, L., & Benter, P. M. (1995). Evaluating model fit. In R. H. Hoyle (Ed.), Structural equation
modeling: Concepts, issues, and applications (pp. 76-99). Thousand Oaks, CA: Sage.

Hulland, J., Baumgartner, H., & Marion Smith, K. (2017). Marketing survey research best practices:
evidence and recommendations from a review of JAMS articles. Journal of the Academy of Marketing
Science, 1-17.

IITM Journal of Business Studies



Volume 12 Issue 1 January - December 2023 ISSN 2393-9451

69.

70.

71.

72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.
84.

85.

Hugq, A., Huq, A., Gilbert, D. and Gilbert, D. (2017) ‘All the world’sa stage: transforming
entrepreneurship education through design thinking’, Education+ Training, Vol. 59, No. 2, pp.155-170.
Hussain, 1., Nazir, M., Hashmi, S. B., Di Vaio, A., Shaheen, 1., Waseem, M. A., & Arshad, A. (2021).
Green and Sustainable Entrepreneurial Intentions: A Mediation-Moderation Perspective. Sustainability,
13(15), 8627.

Ip, C. Y, Liang, C., Wu, S. C., Law, K. M. Y., & Liu, H. C. (2018). Enhancing social entrepreneurial
intentions through entrepreneurial creativity: A comparative study between Taiwan and Hong Kong.
Creativity Research Journal, 30(2), 132-142.

Ito, M., Gutiérrez, K., Livingstone, S., Penuel, B., Rhodes, ]J., Salen, K., & Watkins, S. C. (2013).
Connected learning: An agenda for research and design. Digital Media and Learning Research Hub.
J. Vaske, Maureen P. Donnelly, Daniel R. Williams, Sandra Jonker, ]. (2001). Demographic influences
on environmental value orientations and normative beliefs about national forest management. Society
& Natural Resources, 14(9), 761-776.

Jeong, M., Zo, H., Lee, C. H., & Ceran, Y. (2019). Feeling displeasure from online social media
postings: A study using cognitive dissonance theory. Computers in Human Behavior, 97, 231-240.
Jiang, H., Wang, S., Wang, L., & Li, G. (2020). Golden apples or green apples? The effect of
entrepreneurial creativity on green entrepreneurship: A dual pathway model. Sustainability, 12(15),
6285.

Jnr, B. A. (2020). Green campus paradigms for sustainability attainment in higher education
institutions—a comparative study. Journal of Science and Technology Policy Management.

Jordan, P. J., & Troth, A. C. (2020). Common method bias in applied settings: The dilemma of
researching in organizations. Australian Journal of Management, 45(1), 3-14.

Kabongo, J.D. and Okpara, J.O. (2010), “Entrepreneurship education in sub-Saharan African
universities”, International Journal of Entrepreneurial Behavior & Research, Vol. 16 No. 4, pp. 296-308
Kaijun, Y., & Sholihah, P. I. (2015). A comparative study of the Indonesia and Chinese educative
systems concerning the dominant incentives to entrepreneurial spirit (desire for a new venturing) of
business school students. Journal of Innovation and Entrepreneurship, 4(1), 1-16.

Karimi. S., Biemans. H., Lans. T., Chizari. M., Mulder. M., & Naderi. (2013). “Understanding Role
Models and Gender Influences on Entrepreneurial Intentions Among College Students,” Procedia—
Social and Behavioral Sciences 94, 204-214.

Kirkwood, J., & Walton, S. (2010). What motivates ecopreneurs to start businesses?. International
Journal of Entrepreneurial Behavior & Research.

Kline, R. B. (2010). Principles and Practice for Structural Equation Modelling (3rd Eds).

Kline, R. B. (2011). Convergence of structural equation modeling and multilevel modeling.
Koi-Akrofi, G. Y., Matey, H. A., Banaseka, E, & Quist, S. C. (2020). Impact of personality, human
capital, and environmental influences on students’ entrepreneurial potential: The case of I'T Management
and Business Administration final year students of UPSA, Ghana. International Journal of Innovation
and Applied Studies, 31(2), 351-369.

Kolvereid, L. (1996a), “Organizational employment versus self-employment: reasons for career
intentions”, Entrepreneurship: Theory and Practice, Vol. 20 No. 3, pp. 23-31.

IITM Journal of Business Studies



Volume 11 Issue 1 January - December 2023 ISSN 2393-9451

86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research activities. Educational
and psychological measurement, 30(3), 607-610.

Krueger, N., Reilly, M.D. and Carsrud, A.L. (2000), “Competing models of entrepreneurial intentions”,
Journal of Business Venturing, Vol. 15 Nos 5-6, pp. 411-432.

Krueger, N.F. and Kickul, J. (2006), “So you thought the intentions model was simple? Navigating
the complexities and interactions of cognitive style, culture, gender, social norms, and intensity on the
pathways to entrepreneurship”, USASBE Conference, Tuscon, AZ, pp. 12-15

Kumar, S., Gupta, A., & Mishra, M. K. (2020). 15 Impact of Leadership. Performance Management:
Happiness and Keeping Pace with Technology, 187.

Lee, S.M., Chang, D. and Lim, S.B. (2005), “Impact of entrepreneurship education: a comparative
study of the US and Korea”, International Entrepreneurship and Management Journal, Vol. 1 No. 1,
pp. 27-43.

Lepeyko, T.I. and Blyznyuk, T.P. (2016), “Generational theory: value-oriented approach”, Business
Inform, No. 11, pp. 24-30.

Likert, R. A. (1932). A technique for the measurement of attitudes. Archives of Psychology, 22(140),
1-55.

Lindn, E, & Fayolle, A. (2015). A systematic literature review on entrepreneurial intentions: citation,
thematic analyses, and research agenda. International Entrepreneurship and Management Journal,
11(4), 907-933.

Lifdn, E, Nabi, G., & Krueger, N. (2013). British and Spanish entrepreneurial intentions: A comparative
study. Revista de economia Mundial, (33), 73-103.

Liu, H. C,, Liang, C., Chang, C. C,, Ip, C. Y., & Liang, C. T. (2021). Optimizing personality traits
and entrepreneurial creativity to boost the precursors of social entrepreneurial intentions: Five studies
in Taiwan. Journal of Social Service Research, 47(1), 10-32.

Lotf;, M., Yousefi, A., & Jafari, S. (2018). The effect of emerging green market on green entrepreneurship
and sustainable development in knowledge-based companies. Sustainability, 10(7), 2308.
MacCallum, R. C., Browne, M. W., & Sugawara, H. M. (1996). Power analysis and determination of
sample size for covariance structure modeling. Psychological methods, 1(2), 130.

Maes, J.; Leroy, H.; & Sels, L. (2014). Gender differences in entrepreneurial intentions: A TPB multi-
group analysis at factor and indicator level. European Management Journal 32 (2014) 784-794.
Majid, 1. A. (2017). SMEs’ intention towards sustainable entrepreneurship. European Journal of
Multidisciplinary Studies, 2(3), 24-32.

100. Markland, D. (2007). The golden rule is that there are no golden rules: a commentary on Paul Barrett’s

recommendations for reporting model fit in structural equation modeling. Personality and Individual
Difference, 42, 851-858

101. Mayer, J., & Mussweiler, T. (2011). Suspicious spirits, flexible minds: When distrust enhances creativity.

Journal of personality and social psychology, 101(6), 1262.

102. Melay, I., O’ Dwyer, M., Kraus, S. and Gast, J. (2017) ‘Green entrepreneurship in SMEs: a configuration

approach’, International Journal of Entrepreneurial Venturing, Vol. 9, No. 1, pp.1-17.

103. Mellinger, C. D., & Hanson, T. A. (2020). Methodological considerations for survey research: Validity,

IITM Journal of Business Studies



Volume 12 Issue 1 January - December 2023 ISSN 2393-9451

reliability, and quantitative analysis. Linguistica Antverpiensia, New Series: Themes in Translation
Studies, 19, 172-190.

104. Montoya, A. K., & Hayes, A. E (2016, June 30). Two-Condition Within-Participant Statistical
Mediation Analysis: A Path-Analytic Framework. Psychological Methods. Advance online publication.
http://dx.doi.org/10.1037/met0000086

105. Mrkajic, B., Murtinu, S., & Scalera, V. G. (2019). Is green the new gold? Venture capital and green
entrepreneurship. Small Business Economics, 52(4), 929-950.

106. Mustafa, M. ]J., Hernandez, E., Mahon, C., & Chee, L. K. (2016). Entrepreneurial intentions of
university students in an emerging economy: The influence of university support and proactive
personality on students’ entrepreneurial intention. Journal of Entrepreneurship in Emerging Economies,
8(2), 162-179.

107.Neneh, B. N. (2019). From entrepreneurial alertness to entrepreneurial behavior: The role of trait
competitiveness and proactive personality. Personality and Individual Differences, 138, 273-279.

108. Newbery, R., Lean, J., Moizer, ]., & Haddoud, M. (2018). Entrepreneurial identity formation during
the initial entrepreneurial experience: The influence of simulation feedback and existing identity. Journal
of Business Research, 85, 51-59.

109. Noh, M.]., (2010) A study on the moderating effect of green recognition in the purchase of green IT
products. Korean

110. Nunnally Jr, J. C. (1970). Introduction to psychological measurement.

111. Nuringsih, K., & Nuryasman, M. N. (2021). The Role of Green Entrepreneurship in Understanding
Indonesia Economy Development Sustainability among Young Adults. Studies of Applied Economics,
39(12). ( green value result is negative with sustainable development)

112. Nuringsih, K., Nuryasman, M. N., & IwanPrasodjo, R. A. (2019). Sustainable entrepreneurial
intention: The perceived of triple bottom line among female students. Jurnal Manajemen, 23(2),
168-190.

113. Ozgen, E., & Baron, R. A. (2007). Social sources of information in opportunity recognition: Effects of
mentors, industry networks, and professional forums. Journal of business venturing, 22(2), 174- 192.

114. Podsakoft, P. & Organ, D. (1986). Self-Report in Organizational Research. Journal of Management,
12, 531-544. https://doi.org/10.1177/014920638601200408.

115. Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., & Podsakoff, N. P. (2003). Common method biases in
behavioral research: a critical review of the literature and recommended remedies. Journal of applied
psychology, 88(5), 879.

116. Qazi, W., Qureshi, J. A., Raza, S. A., Khan, K. A., & Qureshi, M. A. (2020). Impact of personality
traits and university green entrepreneurial support on students’ green entrepreneurial intentions: the
moderating role of environmental values. Journal of Applied Research in Higher Education.

117.Rahmawati, E, Hasyyati, A., & Yusran, H. L. (2012, September). The obstacles to be Young
Entrepreneur. In The 2012 International Conference on Business and Management (pp. 6-7).

118. Ramayah, T., Rahman, S. A., & Taghizadeh, S. K. (2019). Modelling green entrepreneurial intention
among university students using the entrepreneurial event and cultural values theory. International
Journal of Entrepreneurial Venturing, 11(4), 394-412.

IITM Journal of Business Studies



Volume 11 Issue 1 January - December 2023 ISSN 2393-9451

119.Raza, S.A., Qazi, W., Shah, N., Qureshi, M.A., Qaiser, S. and Ali, R. (2020a), “Drivers of intensive
Facebook usage among university students: an implications of U&G and TPB theories”, Technology
in Society, Vol. 62, 101331.

120.Raza, S.A., Umer, A., Qureshi, M.A. and Dahri, A.S. (2020b), “Internet banking service quality,
e-customer satisfaction and loyalty: the modified e-SERVQUAL model”, The TQM Journal.

121. Roseland, M. (1997). Dimensions of the eco-city. Cities, 14(4), 197-202.

122. Saeed, S., Yousafzai, S., Yani-De-Soriano, M., & Muffatto, M. (2018). The role of perceived university
support in the formation of students’ entrepreneurial intention. In Sustainable Entrepreneurship (pp.
3-23). Routledge.

123.Saeed, W. S., Yousafzai, SY, Yani-De-Soriano, M., & Muffatto, M.(2015). The Role of Perceived
University Support in the Formation of Students’ Entrepreneurial Intention. Journal of Small Business
Management, 53(4), 1127-1145.

124. Sarstedt, M., Bengart, P, Shaltoni, A. M., & Lehmann, S. (2017). The use of sampling methods in
advertising research: a gap between theory and practice. International Journal of Advertising, (October),
1-14. https://doi.org/10.1080/02650487.2017.1348329

125. Schaper, M. (2002) “The essence of ecopreneurship’, Greener Management International, Summer,
Vol. 38, pp.26-30.

126. Shahab, Y., Chengang, Y., Arbizu, A. D., & Haider, M. J. (2018). Entreprenecurial self-efficacy and
intention: do entrepreneurial creativity and education matter?. International Journal of Entrepreneurial
Behavior & Research.

127. Sharma, N., Saha, R., Sreedharan, V. R., & Paul, J. (2020). Relating the role of green self-concepts and
identity on green purchasing behaviour: An empirical analysis. Business Strategy and the Environment,
29(8), 3203-3219.

128.Shi, Y., Yuan, T, Bell, R., & Wang, J. (2020). Investigating the relationship between creativity and
entrepreneurial intention: the moderating role of creativity in the theory of planned behavior. Frontiers
in Psychology, 11, 1209.

129. Silajdzi¢, I., Kurtagi¢, S.M. and Vudijak, B. (2015) ‘Green entrepreneurship in transition economies: a
case study of Bosnia and Herzegovina', Journal of Cleaner Production, February, Vol. 88, pp.376-384.

130. Stamboulis, Y., & Barlas, A. (2014). Entrepreneurship education impact on student attitudes. The
International Journal of Management Education, 12(3), 365-373.

131. St-Jean, E., & Labelle, E (2018). Wanting to change the world, is it too much of a good thing? How
sustainable orientation shapes entrepreneurial behaviour. International Journal of Entrepreneurial
Behavior & Research.

132. Strauss, W., & Howe, N. (1991). Generations: The history of America’s future, 1584 to 2069 (Vol.
538). New York: Quill.

133. Strobl, A., Kronenberg, C., & Peters, M. (2012). Entrepreneurial attitudes and intentions: Assessing
gender specific differences. International Journal of Entrepreneurship and Small Business, 15(4),
452-468.

134.Suki, N. M. (2016). Green product purchase intention: impact of green brands, attitude, and
knowledge. British Food Journal.

IITM Journal of Business Studies



Volume 12 Issue 1 January - December 2023 ISSN 2393-9451

135. Suwartha, N. and Sari, R.E (2013), “Evaluating UI GreenMetric as a tool to support green universities
development: assessment of the year 2011 ranking”, Journal of Cleaner Production, Vol. 61, pp. 46-53.

136. Tarka, P. (2018). An overview of structural equation modeling: its beginnings, historical development,
usefulness and controversies in the social sciences. Quality & quantity, 52(1), 313-354.

137.Tehseen, S., Ramayah, T. & Sajilan, S. (2017). Testing and Controlling for Common Method Variance:
A Review of Available Methods, Journal of Management Sciences, Geist Science, Iqra University, Faculty
of Business Administration, 4(2), 146-175, October.

138.Teo, T., Zhou, M., Fan, A.C.W. and Huang, F. (2019), “Factors that influence university
students’intention to use Moodle: a study in Macau”, Educational Technology Research and
Development,Vol. 67 No. 3, pp. 749-766.

139. Torfing, J. (2019). Collaborative innovation in the public sector: The argument. Public Management
Review, 21(1), 1-11.

140. Torrance, E. P. (2018). Guiding creative talent. Pickle Partners Publishing.

141. Trapp, C. T., & Kanbach, D. K. (2021). Green entrepreneurship and business models: Deriving green
technology business model archetypes. Journal of Cleaner Production, 297, 126694.

142. Tucker, L. R., & Lewis, C. (1973). A reliability coefhicient for maximum likelihood factor analysis.
Psychometrika, 38(1), 1-10.

143. Turker, D., & Selcuk, S. S. (2009). Which factors affect entrepreneurial intention of university students?.
Journal of European industrial training.

144. Turulja, L., & Bajgoric, N. (2018). Innovation, firms’ performance and environmental turbulence: is
there a moderator or mediator?. European Journal of Innovation Management. Vol. 175, pp. 512-524.

145. Vamvaka, V., Stoforos, C., Palaskas, T., & Botsaris, C. (2020). Attitude toward entrepreneurship,
perceived behavioral control, and entrepreneurial intention: Dimensionality, structural relationships,
and gender differences. Journal of Innovation and Entrepreneurship, 9(1), 1-26.

146. Wang, J. H., Chang, C. C., Yao, S. N., & Liang, C. (2016). The contribution of self-efficacy to the
relationship between personality traits and entrepreneurial intention. Higher Education, 72(2), 209-224.

147. Wood, R. E., Goodman, J. S., Beckmann, N., & Cook, A. (2008). Mediation testing in management
research: A review and proposals. Organizational research methods, 11(2), 270-295.

148. Wu, S. and Wu, L. (2008), “The impact of higher education on entrepreneurial intentions of university
students in China”, Journal of Small Business and Enterprise Development, Vol. 15 No. 4, pp. 752-
774, available at: https://doi.org/10.1108/14626000810917843

149.Yi, G. (2020), “From green entrepreneurial intentions to green entrepreneurial behaviors: the role of
university entrepreneurial support and external institutional support”, International Entrepreneurship
and Management Journal, pp. 1-17, doi: 10.1007/s11365-020-00649-y.

150.Yi, G. (2021). From green entrepreneurial intentions to green entrepreneurial behaviors: The role of
university entrepreneurial support and external institutional support. International Entrepreneurship
and Management Journal, 17(2), 963-979.

151. Zampetakis, L. A., Gotsi, M., Andriopoulos, C., & Moustakis, V. (2011). Creativity and entrepreneurial
intention in young people: Empirical insights from business school students. The International Journal
of Entrepreneurship and Innovation, 12(3), 189-199.

IITM Journal of Business Studies





